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Adolescent boys are not all the same
To t ackle  SGBV, we  ne e d  t o re je c t  t h e  s imp lis t ic  a rc h e t ype s  t h a t  boys  
and  me n  a re  inh e re n t ly agg re s s ive . We  c an  us e  h uman- c e n t e re d  
approach e s  t o unpack s oc ie t a l a nd  ge nde r norma t ive  d rive rs  of SGBV. 

● For many boys, “being a man” means suppressing emotion, holding the power in 
relationships, and using violence to demonstrate authority.

● To design SGBV prevention interventions, it's critical to analyze personal, social 
and gender drivers of how power gets asserted from early adolescent onwards.

● How do we engage men and boys as partners in the design process, seeking a 
more nuanced and empathetic understanding of boys and men's experiences and 
pressures?



www.menstandup.org

http://www.menstandup.org






Learnings from Men Stand Up 
POWER
Ego and masculinity are 
central to a young man’s 
perception of himself and how 
he is perceived by male peers. 
Young men report that if ego 
is threatened, they might 
retaliate through violence or 
through invasions of privacy. 

MONEY
In relationships, money and 
power are inextricably linked. 
Young men still feel economic 
pressures to be the 
breadwinner. Money creates 
an uneven power imbalance 
with the poorer partner often 
having less negotiating power 
for safe sex.

SEX
The internalized and cultural 
stigma against premarital 
sex limits young men’s 
sexual health learning 
opportunities. This leads 
young men to learn about 
sex and adopt sexual cues 
from pornography and 
peers.



“Watching porn makes you 
want sex. If you can’t get 
it from your girlfriend, 
you need to force it.
Young  Ma n  - Luc know, Ind ia  



Opportunities for 
designing interventions 
INTERVENE EARLY 

Where possible, work with 
younger adolescents, 
targeting boys and girls at 
a key developmental stage. 

TARGET DRIVERS 
OF SGBV

Focus programming on 
structural drivers of SGBV, i.e. 
gender norms and economic 
empowerment. Be inclusive of 
boys, LGBTQ youth, and girls, in 
order to transform norms in 
communities and ultimately 
decrease the risk of violence .

BE DATA DRIVEN

Use data gathered to identify 
motivations and guide every 
aspect of the intervention -
from behavioral outcomes and 
delivery channels, to content, 
engagement and behavior 
change techniques.
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